(Online announcement. AGI News & Notes, July” 07)

Book launch AGI: Graphic Design Since 1950

This book is an BOD page publication about the history of the
Alliance Graphique Internationale with 2000 illustrations in full
colour and 550 biographies of prominent graphic designers across
the world.

The book Includes essays covering many different aspects of
graphic design, such as stamps, bills, transport, posters, corporate
identities, movie titles, typography and book design. The book is
chmnolo?mally organized and provides a clear and comprehensive
survey of thi évolution of the graphic design profession.

It is designed by Dutch designers Wout de Vringer and Ben
Faydherbe and contains contributions by many famous designers
and authors.

The book s edited by Ben Bos and Elly Bos and is published by
Thames & Hugson, London/New York. 1t will be launched on 26
September 2007 in the Amsterdam Warehouse De Zwijger dunng
the AGL Conference.
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As | write this, in 2006, it is obvious that interest in the subject has
endured and blossomed. This summer in Seattle there was a major
conference on cross-cultural design held by AIGA in collaboration with
lcograda. My presentation there explored the ‘crash’ of cultures as
against the concept of design fusion.

From colonialism
to globalism
Mo sooner had the British
colony of Hong Kong been
Q returned to China in 1997 than
) . Southeast Asia’s economies
L went emphatically south.
This event and several other
rough spots convinced its
new Beijing-appointed Chief
Executive to undertake
crowd-pleasing diversions. Thus was born, among other things, Hong
Kong Disneyland, which opened its gates in September 2005 to mixed
reviews,

Hong Kong loves brands, not just Mickey and Hello Kitty but more
aspirational ones too, which explains the trainloads of ladies who head
north to shop across the border in Shenzhen for counterfeit products
labeled Chanel, Louis Vuitton, Prada or Rolex. lronically, planeloads of
mainland Chinese simultaneously head south to fill countless shopping
bags with genuine articles of these brands bought in Hong Kong's
Central district.

No Logo
Canadian activist Naomi Klein
loved brands as a tean mall

® rat until she became aware of
the evils of globalization and
published a book in 2000 on

the subject, indicting logos
as symbols of unfettered
capitalism. There are several
fascinating contradictions in
her stance. For one, she is
shooting the messenger: logos are not inherantly ‘evil”, not the swastika,
not Paul Rand's Enron mark. To paraphrase Washington D.C.'s gun lobby,
logos don't victimize workers; corporations do. In fact, the supposedly
exploited third world produces some of the most enthusiastic consumers
of branded goods, genuine or otherwise. Any traveller in the developing
nations will see the proliferation of Nike and Playboy, for example, in the
most incongruous and inauthentic settings,

The proselytizing industrial designer, Victor Papanek, had once been
schooling African students in classic Bauhaus methodology. He described
how disappointed he was when he asked what they would like brought
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back by hirm from a brief visit to Europe. His protégés unanimously requested
Mercedes hood ornaments to wear as necklace pendants,

There is little doubt as to Ms Klein's credentials (her grandfather was fired for
attempting to organize labour at Disney) or her sincerity. Like Milton Glaser with his
‘| ® MY design, she didn’t claim authorship rights to the Mo Logo logo; she refers to
this altruism as ‘copyleft’. Paradoxically her book's logo has been widely copied;

| imagine many of the NoLogo pirates would be disappointed to know that they were
not actually stealing someone's intellectual property.

Urban legend

When Enron collapsed in 2001,
superstitious designers blamed it on
Paul Rand's skewed ‘E" mark. Analogous
guilt was attached to Paul's similarly
positioned NeXT logo, which had
axpired in 1996. Having practised in Asia
for many years, | appreciate the feng shui
principle of visual stability implying
prosperity. Recently, designers on the

web have been speculating on the bad
luck which Dell’s logo might have courted with its tilted £ Was it pure coincidence
that Dell this vear saw a massive recall of their laptops due to the risk of burned
fingers? Perhaps.

Red Who?

1995 saw the unveiling in Geneva of the
winning design in a competition to find
a substitute for the Red Cross emblem. A
negative rendering of the Swiss national
emblem might seem inoffensive, butto a
large portion of faith-based humanity it
is cruciform and thus blasphamous,
(Renaming it ‘Red Plus’ seems not to
have been considered an option.) The

selected logo, ominously balanced on
one point, is called ‘Red Crystal”. Accompanied by a cross or crescent it may be
coming soon to a scene of calamity near you. Personally, I'm not holding my breath,

The F word

After the end of history, welcome to the long war between followers of divergent
religions. Contrary to the false dawn promised by globalization, the digital revolution,
and Hollywood's cultural exports, there is no more security on offer than there was
in, say, Spain when her Catholic rulers expelled their Moorish and Jewish
neighbours. To a degree | blame the current situation on the Political Correctness
ideology which denies racial, religious, and gender differentiation. By suppressing
such sources of conflict, and thereby denying the possibility of resolution, PC only
makes the eventual explosions more potent,





